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In Beijing in 1995, the Fourth World Conference on Women adopted
the «Beijing Platform for Action» which was the first to focus special atten-
tion on «Women and Media», which it did in its Section J'. The topics of
media and communications were added to eleven ‘critical areas of concern’,
thus recognizing «the centrality of the media and ICT in shaping percep-
tions, opinions and norms that can either continue to render women an
girls invisible victims, or shape powerful new narratives of dignity and
equality», as Claudia Padovani recalls in the article that opens this issue of
Economia della Cultura.

The theme of gender inequality, as indicated by Section | «in and
through the media» — in training, in job roles, in the production and de-
cision-making processes, as well as in the representations and stereotypes it
communicates, and especially in the narratives that the media now make
available every day, in all countries and on a global scale — is developed
here with various contributions. On one hand, these take stock of the
current state and the various results of field research on the role of women
in production and supply in the creative and cultural sectors; and on the
other hand they propose no less important aspects of the mentality — in
ideas and practices — that has characterized the development of the arts
and the performing arts in the history of Europe and of Italy, up to the
commencement of the information and culture industries.

Flavia Barca presents a review of the most recent research produced in
several European countries on gender inequality, with particular attention
paid to the profiles of inequality that affect the structure and characteristics
of employment — qualifications, specializations, and managerial roles — in
attendance, performance and achievements in theatre and dance, museums
and the art market, in the various sectors of cultural heritage, book pub-
lishing, architecture and design, the audio-visual industry and media, and
in particular broadcasting. A quick review that shows that even today, at
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a European and national level (apart from the virtuous example of France,
which has a dedicated ‘observatory’), a common trait in the research re-
mains a lack of consolidated and comparable data on gender gaps (and,
more generally, on the theme of inequalities). This is despite initiatives
promoted by international institutions, primarily the European Expert
Network on Culture and Audiovisual (EENCA) and numerous private
organizations, and also despite the commitment of much university research,
which is testified to by several contributions in this issue. This starts with
the aforementioned research by Claudia Padovani of the University of
Padua, which records the slow progress, persistent inequalities, and the new
challenges that international research highlights and allows to define ar
various levels and in different sectors and aspects of production and commu-
nication. Among the main issues: the exclusion of women from the news
agenda, gender pay gaps, career barriers, sexual harassment, difficulties in
accessing the new IT professions that are increasingly pivotal to the ‘fourth
industrial revolution’. A set of considerations and information of which
constitutes an integral part of the comparison of the objectives of Beijing
1995°s Platform for Action, and those subsequently indicated by Agenda
2030 as the responsibility of international institutions, in particular Euro-
pean and national institutions for sustainable development, which are laid
out in the Documentation section.

We owe our thanks to Aleksandra Uzelac, Barbara Lovrinie, and
Sunéana Franie from the University of Zagreb, for an analysis of the Croa-
tian situation, in which the experience and public discourse of socialism
(namely equal pay and gender equality) have accompanied the realities of
women’s employment (often in lower-paid sectors) and the cultural expecta-
tion that women, not men, should take care of the home and family. This
recent historical legacy means that Croatia today has a gender gap below the
European average but, at the same time, one that is widening, in contrast
to in other European countries.

The contribution from Mariagrazia Fanchi and Matteo Tarantino of
the Catholic University of Milan is centred on women and creative
networks in contemporary Italian cinema. It illustrates the results of a re-
search that was conducted on creative clusters, i.e. on the professional
networks underlying the production initiatives of 3,542 Italian films —
shorts, first and second works, works by established authors of both genders*
— created or planned in Italy between 2004 and 2016. For each type of
work and for each year, the presence and role of women (and of the teams
of men and women) are considered in the steps of the administrative and
production sequence — from applications for funding to those approved, from
the share of fgnded projects and resources allocated to directorial roles, from
the average funding of productions directed by women (or teams directed by
women) and those directed by men (or teams directed by men) to the pro-
portions of women and men in top management roles and workers in
projects directed by men and women. Using this basis for analysis, creative
clusters are represented, i.e. the relationships that grow around a produc-
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tion, and on which its capacity to generate value depends: economic, as
well as cultural and social. These are figures that highlight the denser and
more interconnected character of productions directed by men than those
directed by women, as evidence of the greater rootedness of men in the
profession and in production, in an environment in which the inclusion of
women in managerial and decision-making positions is recent and not
consolidated.

On which subject of particular interest in this issue is the article by Paola
Parri, of the Permanent Conference of the Mediterranean Audiovisual Opera-
tors (COPEAM). On the basis of the scarce data available today about the role
and image of women in these industries, it takes into account the gender ine-
qualities in the audio-visual and cinema industries in Southern Mediterranean
countries: Algeria, Egypt, Jordan, Lebanon, Morocco, Palestine, and Tunisia —
taking as its starting point the ‘Women in Audiovisual in the Southern Medi-
terranean’ (SouthMed WiA — www.smedwia.en) project, co-financed by the
European Union. On the production side, the project has intervened on several
levels to activate and enhance skills, has started coaching and mentoring acti-
vities, and has been creating a network to promote exchanges of skills and co-
design among professionals. This is an important activity in a context in which,
despite the great contribution that the industry and film could provide for the
advancement and social participation of women, cinema and television continue
1o offer stereotyped and untrue images of women, who remain under-represented
both on screen and behind the camera.

From the historical roots of the practice of music in Europe, via the edi-
torial experiences of women in the start-up phase of the publishing and enter-
tainment industries in Italy, and to linguistic practices still dominant in the
definition of public space, three contributions are dedicated to the bistorical
legacy and the supporting structures of culture at the basis of discriminating
mentalities and practices of inequality still found in social research. The ar-
ticle, by Milena Gammaitoni from Roma Tre University, reminds us of the
cultural roots of the exclusion of women from practicing music in classical
Greece and early Christianity, and the story of women in music in Europe
since the Middle Ages: considered unfit to play some instruments, excluded
from places of creativity, and considered ‘eccentric’ when they threatened to
achieve importance and mastery. Despite the fact that throughout time there
have been many female composers active in musical creation, as well as in
social and political life, they have largely been erased from historical memory,
[from universal encyclopedism of the 18th century, and from the specialization
of different disciplines — they are now completely absent from musical history
books. Even today there is a strong marginalization of gender: female Italian
composers in the concert planning of major Italian music institutions are
represented at a rate of only 0.3%. And, in the collective imagination, the
conductor, the composer, the luthier, are purely male professions.

Far from the limelight (apart from the ‘eccentric’ exceptions), over time
women have carved out second class, less contentious, and less attractive
spaces in the cultural and creative sectors. One of these is the journalistic
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production that marks the beginning of the popular press which accompanied
the mass experience of cinema in Italy in the 1930s — which is at the centre
of the article by Lucia Cardone of the University of Sassari — in which a
generation of women writers made their way into the letters pages of new-
spapers, into film reviews, into serialised novels, and into costume dramas.
They were «indefatigable workers capable of producing a novel in a week,
or of delivering four or five articles per day» [...] «a numerically significant,
if not massive, phenomenon but one that remains mysterious, since many of
the authors remain unknown, often published anonymously or hidden
behind fanciful pseudonyms» — again women who disappeared from the
books, or who are viewed with embarrassment or condescension by ‘grand’
critics. An absence, an evanescence, which can be found on a far different
scale and with far different meanings in the odonyms of the city: «one of the
aspects and forms of the disappearance and absence of women from many
areas» to which Barbara Belotti and Maria Pia Ercolini of the Associazione
Toponomastica Femminile di Roma dedicate their article: the messages
sent out by cities, the urban context, street names, street signs, and adver-
tising are the result of a patriarchal culture that over time perpetuate both
a presence rich in stereotypes and prejudices, and a significant absence.

More generally, the contribution of Monia Azzolini and Giuliana Giu-
sti of the Ca’ Foscari University of Venice is centred on the relationship
between the use of language and equal opportunities, a reflection that in
Italy dates back to the 1980s, with studies by Alma Sabatini commissio-
ned by the Presidency of the Council of Ministers. At that time, two stu-
dies on the language of the media and school textbooks were produced,
showing how the use of Italian was (and unfortunately still is) characte-
rized by a general androcentrism and more specific gender discrimination.
‘Recommendations for non-sexist use of the Italian language’, drawn up on
the basis of these results, were first gathered into a volume intended for
schools and school publishing, and then into a volume aimed ar commu-
nications; they remain moribund. Perhaps because this began with gover-
nment action and was not preceded by a shared cultural discussion, the
question of language has remained marginal in the political and institu-
tional sphere, confined to an academic world that is more in contact with
what is happening across borders. The media were substantially disinte-
rested, in particular newspapers, from which moreover the director of
ANSA, Sergio Lepri, asked for «serious commitment» in his contribution
to the Recommendations of '87; they have, in fact, consolidated the use
of male names to designate single females in prestigious roles or professions.
A use that still today departs from the Italian grammatical system, and
at the same time preserves hierarchical relationships between genders,
reinforcing a world-view in which what is identified as male enjoys greater
prestige than that which is female.



