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On June 27th 2015, ANICA (Associazione Nazionale Industrie Ci-
nematografiche Audiovisive Multimediali – Italy's national cinematic,
audio-visual and multimedia industry association) and AEC (Associazio-
ne per l'Economia della Cultura - the Italian association for cultural
economics) hosted a meeting in Rome on the subject of «The Italian
storytelling industries – book publishing, audio-visual, animation, car-
toons – in European and worldwide contexts: business experiences and
systemic problems».

During that morning, around the table, with Innocenzo Cipolletta,
economist and president of AEC, and Riccardo Tozzi, audio-visual
entrepreneur and president of ANICA from 2011 to 2016, industry
entrepreneurs, experts in Italian and European regulations, Italian and
French economists, exchanged ideas and reflections on the current state,
trends and prospects for this industry, and on Italian and European
laws that govern it – particularly in the context of recent developments
in the digital economy and of the changes and globalisation currently
taking place on the Internet, in terms of production processes, distribu-
tion, and consumption.

One particular topic of interest raised by meeting was the fact that,
in the light of the lack – and fragility – of so much activity within the
cultural industries of Italy, the producers of books, audio-visual pro-
ducts, animation and comics find themselves increasingly called upon to
play a central role as interlocutors and act as the reference points for life
and the social and cultural expression of the citizens and society of Italy.

Such a role of commitment and responsibility stands as an opportu-
nity to stimulate original productions that have as their protagonists Ita-
lian artists, authors, technicians, workers, intellectuals, researchers, and
scientists. Businesspeople and enterprises would be able to consolidate
and develop such ideas, as well as putting such products into the online
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market, thus stimulating the relationship with an Italian public of diver-
se different ages and preferences, and creating an effective presence in
European and world markets.

During the meeting, after a brief account of the basis of the latest
statistics of the industry, given by Pietro A. Valentino, director of Eco-
nomia della cultura, some of the most important entrepreneurs of the
four sectors illustrated the main problems with which their activities are
measured. Then, critical surveys were made of the instruments and the
results of public interventions in the sector in major European coun-
tries, the most important aspects of its regulation by the European
Union, and the guidelines about the Digital Single Market and, in
particular, the Copyright Directive.

Such a reflection of many voices on the logic and current dynamics
of the digital economy, and the role of international and global players,
has given an opportunity to better consider the competitive physical
multimedia and network environments in which they are immersed and
which increasingly bring the Italian and European cultural industries
into competition. Particularly in this respect, we could count on the
collaboration with the Chaire Innovation et regulation des services
numériques de l'Ecole Polytechinique in Paris

Here are proposed the recorded speeches by the entrepreneurs, which
we have put in writing and edited, together with the contributions from
experts and economists, developed and refined by them according to
what emerged during the meeting.

The editors would like to thank Anna dal Maso and Valeria Marcolin for
their helpful and competent collaboration on issue 2/2016, «Culture and
development».


